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Persuasion Skills For Real Estate 
Investment Professionals

According To HR Pros…
The 5 Most Valued Business Skills Are:
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The Four Highest Paid
Business Skills Are:

������

��������
�

�����������
�

�����������

����������������������
������
������
�

Fact:

� �!�
���"��������������
��#$�
�����������%�
&���������	�
��
���

������
�
������������%��������
������������
��������	��'���
����
���������
������	�����������
%���

Fact:

���
������	����"����%����
���
�
��	���	��
���'�
����
���	��
�	��
���

��������
�� ���������	
��	���
�
�����	

����


� �
���	
�
�� ��

������������
�
���	
��
�
��

�(��) ������������	
���


Persuasion Is Like Fishing
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You Are About To Learn A SYSTEM
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The “Classical”, Sales Driven, 
Business Model
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A More Effective, Systematized, 
Market Driven Business Model
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Persuasion – The Key To The Vault
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Master This Single Concept And Become A 
Persuasive Communicator
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Critical Fact:
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6 Habits Of Persuasive 
Communicators
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1) Think Win: Win
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Determine Your Desired Outcome

�F������%�����
�
����	
������
���������

�G���������	�������"�������
��
�����������> �
�%�����
�A��
�����
�C�������'�������
������
�����
�'����������"����%>	��
�
"�������
)D�

�G������������
�������
����
����H

Discovery – SWOT Analysis
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Discovery – SWOT 
Analysis
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Determine 
How They Will Win
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2) Approach With 
Positive Expectations
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How To Do It
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Apply The 
19 Principles of Persuasion

Principle #1 
Commitment & Consistency
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How To Use Commitment & 
Consistency
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Commitment & Consistency Can 
Cause Dissonance…
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How We Handle Dissonance
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Watch These Strategies
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Principle #2 
Reciprocity
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Creating the Obligation
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How To Do It
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Principle #3  
Attraction
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Principle #4 
Social Pressure
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In Practice
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How To Do It
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Important Considerations

�������������������	������
������

��������������

����������
���	������������

��������������������������	��'�
����������������������������
��������������������

Principle #5 of Scarcity
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How To Do It
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How To Do It
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The Importance of  
Proper Language
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Language Keys
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Principle #6 
Hot Buttons
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Hot Buttons Usually 
Relate To Human Needs
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5 Basic Human Hot 
Buttons
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Curiosity Hot Button
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Sex Appeal Hot Button
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Free Hot Button
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The Authority Hot Buttons
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Principle #7 
Contrast
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How To Do It
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Principle #8 
Expectation
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Principle #9 
Involvement
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Here’s How
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Tips for Involvement
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Principle #10
Liking
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Principle #11  
Association
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How to do it
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Principle #12 
Balance
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How To Do It
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Embed Pertinent Values In Your Story
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Principle #13 
Credibility & Risk
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Credibility VS Risk

Proven service to a proven market

your existing database

New Service to a proven market
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Principle #14 Objections
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Principle #15
Options
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Challenge
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Principle # 17 
The Up Sell
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Principle #18
Value
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Value
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Principle #19  The Truth
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Embedded Commands
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#2 Pace & Lead
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#3 Use The Language Of Their 
Sub-Conscious Desires
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#4 Determine Their Values, Rules & 
Decision-Making Strategies
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Senior Level Bonus 
Strategies
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Use Charismatic 
Communication 

Respect Differences
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CARING  Approach To 
Charismatic Communication
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How To Make A Fantastic 
First Impression
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Have A Powerful Elevator 
Speech
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How To Get Anyone To Like You
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How To Get Anyone To Like You
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How To Help Anyone To Open 
Up To You
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How To Get Immediate Action
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How To Get Your Idea Accepted
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How To Appeal To A 
Stubborn Person
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How To Improve 
Understanding
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How To Help Someone 
Open Up And Get Specific

�<����������"���:	�����
��
�
�����
�����������	���
�%������
�������
�

�<�����%����������
�"��������	��
�������"�����������"������	��
�
�%�������������
�

�<��'�.F�%�������
�/

How To Get Someone 
To Confide In You
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Structure Your 
Presentation Using The 
AIDA Formula
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Persistence is The KEY!
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Persistence Pays !!!
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Senior Level Suggestions…
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You Now Have The System
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